WOMENomics:

By Marielena Zuniga

Despite being the
hardest hit by the
economic melt-
down, women offer

strength to rebuild

the global economy. E? '

solving the economic crisis
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n the still, lonely hours before dawn, a woman sits at the

kitchen table, her face creased with worry. She is in her

30s, college educated and a single mother of two. A job

layoff last year forced her to dig into her savings to sur-
vive. Finally, she landed another job, at much less pay. Then
she was laid off. Again.

Now, her savings exhausted, she is living on credit
cards. She takes whatever temporary jobs she can, but the
meager pay doesn’t cover the cost of gas to get there. Some
days, she forgets to eat. She has trouble sleeping. She looks
out at the blue-black sky, her heart pounding, her stomach
churning, as questions race through her mind. How will
she make her mortgage payments? Feed her children? How
can she go on? How did it ever come to this?

This woman is not alone. Like so many others, she is
struggling to survive tough economic times. And while the
financial freefall is impacting males and females alike, the
sad fact is that in this global economic meltdown, women
are being hardest hit.

The reasons? For one, women have always had fewer
financial resources than men. Today, U.S. women working
full time earn an estimated 80 cents for every dollar made
by a man. And although women make up nearly half the
workforce, they hold the vast majority of minimum- and
below-minimum wage jobs. Women also hold more part-
time jobs due to family and caregiving responsibilities.
Because they work part-time, are in and out of the work-
force, and subject to the gender wage gap—many women
enter their older years with fewer personal savings
than men.

Some argue, however, that this is a “he-session,” a new
term to describe an economic downturn where men are
disproportionately impacted by unemployment. Initially,
men were experiencing the brunt of the financial down-
turn, with traditionally male-dominated jobs in construction
and manufacturing the first to be hit.

But women, unfortunately, are catching up. As the
recession worsened in the U.S. in the fall of 2008 and
spread to the female-dominated service and retail sectors,

the unemployment rate for women has risen faster than
men’s for several months, according to the DC-based
National Women'’s Law Center (NWLC: www.nwlc.org).
Many women, who had been secondary wage earners in
their households, are now emerging as the de facto bread-
winners, often struggling to support their families on low-
paying salaries.

“It would be wrong to ignore the fact that both men and
women are losing jobs at a frightening rate,” says Joan
Entmacher, vice president and director of family economic
security of the NWLC. “Loss of either job is a serious prob-
lem, but as this recession gets worse, women are increas-
ingly losing their jobs, too.”

Unemployment among women who head families is
higher than for men generally and hits a vulnerable group,
Entmacher adds. “If they were not living in poverty before
the recession, they were not very far above it. There are
few or no savings built in and where there is disruption in
the income of the sole breadwinner ... they fall off a cliff
and things can fall apart very, very rapidly.”

Bearing the brunt of the economic crisis are the 27 mil-
lion women and children in the U.S. living in poverty.
Single mothers and children are far more likely to be
impoverished than any other demographic group, says
Sara K. Gould, president and chief executive officer of the
Ms. Foundation for Women <ms.foundation.org> in
Brooklyn, New York. “So, while it’s true the recession is
impacting both men and women,” she says, “women are
more vulnerable in the paid labor market, their wages are
lower than men, they have higher rates of poverty and
they’re more likely to be supporting a family on their own.”

Globally, the situation isn’t much better. The economic
crisis is expected to plunge 22 million women into unem-
ployment and make decent work for women difficult to find
in 2009, according to a report by the International Labour
Office (ILO) in Geneva.

“Gender inequality in the workplace has long been with
us, but it is likely to be exacerbated by the crisis,” says ILO
Director-General Juan Somavia. “In times of economic
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Recovery and Reinvestment Act and
Shriver Report Benefit Women

The American Recovery and Reinvestment Act
benefits women and children in many ways,
especially in two areas—child care and educa-
tion. The Act includes $2 billion in additional
funding for the Child Care and Development
Block Grant, enabling working parents to
afford the child care they need, reducing par-
ents’ financial burdens during the economic
recession and providing more children with
safe, early learning experiences.

“It will also create or save jobs for child care
providers—who are primarily women—and help
them keep their programs in business,” says
Marcia Greenberger, co-president of the
National Women’s Law Center (NWLC)
<nwlc.org> in Washington, DC.

The Act also includes essential funding for
education and job training. “The ability to
afford college is important for everyone,”
Greenberger says, “but it’s not until the aver-
age woman has some college education that
she is able to earn more than the average man
who lacks a high school diploma.”

While the Act includes measures important to
women and families, a new project by
California’s First Lady Maria Shriver aims to
help women as well. Teaming with the Center
for American Progress, among others, Shriver
is developing a report titled “A Woman’s
Nation,” exploring the current condition of
U.S. women with a particular emphasis on the
economic downturn’s impact. The multi-year,
action-oriented project will focus on captur-
ing an accurate and up-to-date portrait of
the American woman and developing next
steps to remove barriers to her success.

“For the first time in our nation’s history,
women now represent half of all workers and
are becoming the primary breadwinners in
more families than ever before,” Shriver wrote
in an editorial. “These two facts have far
reaching consequences to government, busi-
ness, faith communities, women and even
men. Clearly, this country is now what I like to
call, a ‘Women’s Nation.””—M.Z.

Women and the Economic Crisis continued from page 12

upheaval, women often experience the
negative consequences more rapidly
and are slower to enjoy the benefits
of recovery.”

The economic downturn’s impact
on women is not limited to jobs and
wages. The housing crisis is an impor-
tant factor as well. In the U.S., women
hold a disproportionate share of sub-
prime mortgages (mortgages provid-
ed to borrowers perceived as risky or
unreliable), according to a report by
the Consumer Federation of America.

That study cited women'’s lower
wealth and income, historical barriers
to credit, and predatory lending prac-
tices as possible reasons women were
likely to receive subprime mortgages.
These higher mortgage rates often
force women to make impossible
choices between feeding their families,
paying their health care costs, or keeping their homes. In an extreme case, a 52-
year-old wife and mother from Massachusetts shot herself because she was unable
to keep up with ever-increasing monthly payments on her home. Facing foreclo-
sure, she faxed a letter to her mortgage company, reading, in part: “By the time
you foreclose on my home, I'll be dead.” As people gathered outside for the auc-
tion, she was dead inside her home.

Domestic violence is also on the rise. A survey by Mary Kay, Inc., a member of
the Corporate Alliance to End Partner Violence, found that in the U.S., three out of
four domestic violence shelters report an increase in women seeking assistance
from abuse since September 2008, a major turning point in the U.S. economy.
The survey data directly connects an increase in domestic violence to the econo-
my’s downturn.

“When unemployment rises, there’s an uptick in violence against women in
almost every part of the world,” agrees Kavita Ramdas, president and chief executive
officer of the California-based Global Fund for Women <Globalfundforwomen.org>.

Around the world

Because many women in the developing world already live in poverty, they are
suffering more—on many levels—than their counterparts in advanced economies.
The poorer the family, the more important the woman'’s earnings are to the fami-
ly’s subsistence, children’s health and education. So, a small pay cut or job loss can
severely damage them and their dependents. In some countries, gender discrimi-
nation leads to women being fired first, with men seen as the breadwinners when
jobs are scarce. During Asia’s financial collapse of the 1990s, for instance, South
Korea laid off women at 10 times the rate of men.

Media and governments often lack gender perspective and analysis about the
economic crisis in their coverage, Ramdas says. “And given the huge amount of
data prepared by everybody from the U.N. to the World Bank where women are
the poorest of the poor, you would imagine it would be self-evident that this crisis
is disproportionately affecting women and their families.”



Case in point: When a factory in El
Salvador closed, 1,700 people—mostly
women—were left without a means to sur-
vive. “Many women were pregnant, ill and
left with nothing,” one woman shared in an
Oxfam report. “It’s been three months since
the factory closed and we haven’t been
paid anything, no severance, no social
fund payments.”

Financial insecurity also forces women to
be on the move, looking for new jobs and
economic opportunities, Ramdas says.
“This migration puts women at risk for
violence and makes them vulnerable to
human trafficking.”

Domino effect

The effects of the financial crisis have far-
reaching consequences, affecting every
aspect of life for women and their families.
For one, it is impacting girls” education in
developing nations, with girls often the first
to be taken out of school and put to work.
“With limited monies, families will privilege
boys over girls as to who goes to school,”
says Ramdas, “and we'’re seeing a trend with
more and more girls pulled out of schools
because parents don't feel financially capable
of keeping both boys and girls in school.”

Investing in girls, however, is precisely
the catalyst poor countries need to ultimately
overcome poverty and the economic crisis,
say experts. A United Nations report stated
that female education “has a multiplier effect
on productivity, efficiency and sustained eco-
nomic growth ... educated women have
more economic opportunities and engage
more fully in public life.”

Health experts also fear that increasing
unemployment worldwide coupled with
poverty will lead to less food security and
quality of nutrition. This in turn will put
stress on already weakened health and
immune systems, according to a report by
the World Bank. As poor households switch
to cheaper and often less nutritional foods,
women and children may begin to suffer
poor health.

The financial crisis also affects the ability
of women in the developing world to do

business to survive. Many depend on micro-
credit programs to fund their small business-
es, sometimes as simple as selling fruit from
a sidewalk push cart. But companies that
provide microcredit or small loans are at risk
for losing some of their funding, which
could have devastating effects for these
women who need those monies to survive.

“Microcredit programs in many parts of
the developing world have been the last
safety net [for women] who didn’t have any
other options,” Ramdas says, “and if that
safety net is being pulled out from under
their feet, they are facing a much higher set
of challenges in ... making their business-
es succeed.”

While women in the United States don’t
face those same challenges, they do face
structural barriers in owning and operating
small businesses, an area that needs to be
opened to women, Gould adds. “In the
United States, 25 percent of small businesses
are owned by women,” she says, “but it’s a
place we’ve been kept out of. It wasn’t so
long ago that a woman couldn’t take out a
loan in her own name. For the economy’s
sake, however, it makes good business sense
and good development sense to encourage
women to build their businesses.”

Women and the Economic Crisis continued on page 16

Many women. One goal.

Eruating o better world
For wemen and girls.

Soroptimist was proud to have an ad featured in a
special women’s empowerment issue of The New
York Times Magazine, which discussed the impor-
tance of investing in women as a way to help solve
many of the world’s economic and social problems.

Taking Action

Clubs can help local unemployed
women by hosting networking events
that allow them to interact and make
possible employment connections.
Clubs can also hold workshops to help
women prepare for job interviews,

and offer interviewing tips and
resume critiquing.

As the job market tightens and unem-
ployment numbers continue to rise,
volunteering with organizations like
Soroptimist can help hone skills and fill
resume gaps. Volunteers have the
chance to gain skills that are relevant,
not only in the volunteer world, but the
in workplace as well. Soroptimists have
many opportunities to develop and
refine various leadership skills such as
public speaking, project management
and problem-solving. Taking on com-
mitments such as these shows
prospective employers that candidates
used time without a job to cultivate
new skills and experience.

For the millions of women struggling to
make ends meet, financial demands
can be overwhelming. By participating
in the Soroptimist Women’s Opportunity
Awards program, clubs can help women
improve their employment status and
create better lives for themselves and
their families.

Investing in women is key to solving
the economic crisis. Clubs can apply
for Soroptimist Club Grants for
Women and Girls and start their own
local projects that equip women with
the skills they need to start busi-
nesses and generate income.
Establishing microcredit lending pro-
grams for women can stimulate the
overall economy and create sustain-
able economic growth.

Research shows that domestic vio-
lence increases during tough eco-
nomic times. Clubs can help by rais-
ing awareness and participating in
the Soroptimist Workplace Campaign
to End Domestic Violence. Members
can also help those staying at local
domestic violence shelters by provid-
ing the residents with personal care
items and other necessities.
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More women needed in workplace to
boost Japan’s sagging economy

As Japan continues to reel from the impact of
the global recession, women are being
underused in the Japanese economy. The
Organization for Economic Cooperation and
Development (located in Paris with a member-
ship of 30 countries) recently stated that
Japan’s underemployment of women is a “con-
siderable waste of valuable human resources,
which needs to be addressed urgently.”

The lack of women is especially dire in man-
agement in Japanese companies. In one major
Japanese electronics firm in 2008, for
example, only 170 managers out of 11,000
were women.

The government is being responsive, doing
more to attract women in the workplace and
keep them there. In 1985, Japan introduced
the Equal Employment Opportunity Law, which
prohibits discrimination against women. But
some claim the law lacks teeth.

Changes are also needed in societal attitudes,
according to Gender Equality in Japan, a
Japanese government report. In that opinion
survey, people were asked to agree or disagree
with the statement: “The husband should be
the breadwinner; the wife should stay at
home.” Some 41.2 percent of Japanese respon-
dents agreed with this statement, compared
with only 18.1 percent in the U.S.

There are, however, encouraging signs that
Japanese executives have recognized the need
to attract and retain women talent. Some pro-
gressive businesses, such as Nissan, have real-
ized that having women in their sales force has
a positive impact on the bottom line, thereby
boosting the sagging economy.

But with many Japanese companies still unre-
sponsive, some women are taking initiative and
seeking other options. Thanks to the Internet,
more Japanese women have been starting e-
businesses. According to a 2006 survey by the
Center for the Advancement of Working Women
based in Tokyo, 14.9 percent of female entre-
preneurs in Japan founded their businesses in
the information and communications indus-
tries.—M.Z.

Women and the Economic Crisis continued from page 15

Women AS the stimulus

Proposals to fix the current global economy rarely discuss the critical role of
women as the stimulus to economic recovery. Ernst & Young, a global leader in
assurance, tax transaction, advisory services and strategic growth markets,
released a recent report, “Groundbreakers: Using the strength of women to
rebuild the global economy,” that offers a powerful case for the advancement of
women around the world as an overlooked and untapped way to meet the chal-
lenges of the global economy.

In that report, Laura D. Tyson, a professor of business administration and
economics at the University of California (Berkeley) states: “To maximize its
competitiveness and development potential, each country should strive for gen-
der equality—i.e., to give women the same rights, responsibilities and opportu-
nities as men. In the current global financial and economic crisis, it is more vital
than ever that women’s economic participation does not shrink, but is in fact
seen as an opportunity to make headway.”

Many women’s organizations, such as the National Women'’s Law Center, the
Ms. Foundation for Women and the Global Fund for Women, agree. They advo-
cate measures that include: giving women equal pay for equal work; educating
and training women to move into quality jobs; investing in education and health
care; engaging women directly in the policymaking process; and putting money
into the hands of low-income people.

Soroptimist has worked since 1972 to help women lead better lives through
its major program, the Soroptimist Women’s Opportunity Awards. Through the
program, Soroptimist clubs in 19 countries and territories assist women who
serve as the primary wage earners for their families by providing the financial
and emotional resources they need to improve their education, skills and
employment prospects. Since the program'’s inception, about $25 million has
been disbursed to help thousands of women achieve their dreams for them-
selves and their families.

Such programs are critical to helping women in today’s financial climate.
Also needed, however, is to make low-paying jobs, better paying jobs, says
Gould. “Women have to be paid better in child care and home health care jobs.
There needs to be more political will that these are important jobs in our socie-
ty. It’s important to increase wages and benefits,” she adds. “Also, how do you
move women into the higher paying jobs that already exist?”

Heidi Hartmann, Ph.D., agrees. “Solutions include raising pay for women
and pay equity ... also equal opportunity employment laws have to be better
enforced and we need to help women into non-traditional jobs,” says the presi-
dent of the Washington-based Institute for Women'’s Policy Research
<iwpr.org> “Expanding unemployment insurance is good ... I'd also like to see
more schooling and vocational training for low-income single mothers.”

In the U.S., the American Recovery and Reinvestment Act (see sidebar on
page 14) addresses a number of women’s concerns, including, among others,
helping low-income parents obtain child care, and increasing and extending
unemployment insurance coverage for jobless workers. The Act also provides
for programs such as health care, education and other social services that pre-
serve and create jobs in fields currently dominated by women.

Gould cautions that implementation in the roll out of the Recovery Act is
equally important. Stimulus oversight commissions in each state will monitor
the act, but in Pennsylvania, for instance, only one woman was appointed to the
13-member commission. “Women need to be included in how this money gets



spent and how it
should be spent
for women,”
she says.

The Recovery
Act can help
stimulate the
economy, and
supporting low-
income families
who spend their
monies locally
on goods and

services is key,
Entmacher says. “Many of the steps to alleviate the hardship of
those most in need—such as boosting food stamps, expanding
unemployment benefits, providing tax credits, direct housing
assistance—all these help maintain spending of low-income
households [mostly women-headed] and that’s money that goes
right back into the economy. Economists across the political
spectrum agree that this is where you get more bang for the
buck in terms of a quick stimulus.”

“Womenomics”

Investing in women is critical to economic recovery in all parts of
the world. Increasingly, women are becoming more important in
the global marketplace—not just as workers, but also as con-
sumers, entrepreneurs, managers and investors. Enter the con-
cept “womenomics.” Introduced last year by the magazine “The
Economist,” the womenomics phenomenon proposes that the
future of the world economy lies in female hands. It found that
over the past decade or so, increased female participation in the
paid labor force had contributed more to the growth of the world
economy than either the boom in China or new technology.

Although they may lack formal power, women are often in
charge of their family’s finances and make the majority of spend-
ing decisions. Women in microlending programs have close to a
100 percent repayment rate. In general women are prudent
financial managers. In recognition of this, more women are
needed in formal positions of power to help clean up the global
financial mess. Iceland, for example, went on a decade-long lend-
ing binge, making loans worth many times the Gross National
Product. Now, the Icelandic government has hired women to
manage the banks, with new female managers ensuring more
conservative and prudent lending.

The relationship between women in managerial positions and
corporate performance is well-documented. In one study,
Fortune 500 companies with more women on their boards of
directors turned in better financial performances than those with
fewer women board members. Spain recently passed a law that

within seven years, companies must give four out of 10 board
seats to women, and Germany and the Netherlands are heading
in the same direction.

Ultimately, gender balance is good for business and compa-
nies are starting to take notice. A coalition of leading business-
men from 17 global companies voiced the “urgent need for more
female and talented managers in business.”

“When women enter the labor force and enter management
positions, they bring a different set of skills and life experiences
with them,” Gould says. “It all adds up to more and better pro-
ductivity because of the diversity issue ... we bring our creativity
to the business place. So we have to keep asking the question: Is
everybody at the table and what are the systemic and structural
barriers keeping certain people away from the table?”

Would the current economic crisis have been avoided if more
women headed financial institutions? Impossible to say. But it is
certain that women’s voices are needed at all decision-making
tables. And while some progress has been made, much more
needs to be done.

“We really have to make every effort to reach out to women in
their own communities who have experience and are working on
the front lines,” Gould says. “These women have the capacity to
lend their perspective and understanding on these issues to gov-
ernments and other public policy actors. The truth is, very few
women are represented at decision-making tables—whether it’s
business, finance or government circles.”

At a time when the global economy is facing its greatest chal-
lenges, many women’s advocates say that any economic
recovery must invest in women, with women-led solutions cen-
tral to the plan.

“Women aren’t a special interest group,” Gould says. “We're
half the population. The wise African leader and statesman, the
late Mwalimu Julius Nyerere, said that a ‘person doesn’t walk
very far or very fast on one leg. How can we expect half the peo-
ple to be able to develop a nation?” We're standing on one leg if
we're not working ardently to bring into the economy all of the
potential of women who have been left out of it for so long.
Women’s economic health IS fundamental to a country’s eco-
nomic health.” @

Marielena Zuniga is SIA’s staff writer. Winner of the 2009 Croly Award, she is a
long-time contributor to Best for Women magazine.

Email: marielena@soroptimist.org

In the next issue: Child brides. Please email Editor Jessica Levinson
<jessica@soroptimist.org> with relevant information.
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(:Reclaiming the® Dream:

2009 Soroptimist Women’s Opportunity Awards Federation Recipients

omen overcoming obstacles to live full and produc-
tive lives—that’s what the Women’s Opportunity
Awards make possible. Since 1972, Soroptimist has
helped thousands of women triumph over domestic
violence, poverty, drug abuse and other challenges to reclaim
their dreams. This year, Soroptimist awarded $10,000 federa-
tion-level awards to three remarkable women: Lisa Wuthrich
Curless of Bountiful, Utah, USA; Xiu Man Huang of TaiChung
County, Taiwan; and Miki Kitamura, of Otsu City, Shiga, Japan.

Lisa Wuthrich Curless

Lisa Wuthrich Curless” husband did everything for her. He took
care of the bills. He made the house and car payments. He took
care of insurance. All this enabled Lisa to raise their four chil-
dren and care for their home in
Bountiful, Utah, USA.

Then, on his 45th birthday—out
of the blue—Lisa’s husband commit-
ted suicide. He didn’t show signs of
depression. Nor did he indicate that
anything was less than perfect in
their 15-year marriage, she says.

If possible, Lisa’s situation grew
worse. After her husband’s death,
she learned that their home had
second and third mortgages on it.
Their cars had loans that exceeded
their value. Their bank account was
in the negative. They had no savings and owed thousands of
dollars to the IRS.

“I came to the realization that [ was a widow at 35 who did
not know anything,” Lisa says. “I didn’t know what the utility
bills were, what the house payment was, where the car loans
went, what checking accounts and credit cards we had. I knew
nothing about my life.”

With her home in foreclosure and her car being repos-
sessed, Lisa had to start her life over. She had four children,
ages 5 to 14, to support and had not been in the workforce for
13 years. She had no formal education beyond high school.

Lisa ultimately realized she had two choices. She could give
up and make the same decision her husband had made. Or, she
could fight. Calling herself a “fighter” and “survivor,” she knew
she had to buck up and learn what she needed to know to give
her children the lives they deserved.

“I knew I had a responsibility to my children and to myself,”
Lisa says. “I looked into their four little, beautiful faces and
realized that I was the only hope they had, that as their mother
I had to find a way to survive this.”

As a woman in today’s world, Lisa knew she needed an edu-
cation to move forward. So, she enrolled at Salt Lake
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Community College, where she is studying dental hygiene,
with plans to graduate in 2011. “Getting my education is
absolutely necessary for me to be able to care for my children,”
she says.

Living in a neighbor’s home and surviving on Social
Security payments with some help from her church, Lisa was
in dire financial need. She applied for the Women’s
Opportunity Award and learned she was a federation-level
recipient on the one-year anniversary of her husband’s death.

As an SI/Bountiful club-level recipient nominated by
Soroptimist’s Rocky Mountain Region, she has been using the
awards to help with food, housing, clothes, school tuition,
books and transportation.

Even though the last year has been devastating, Lisa feels
extremely hopeful. “At a time when my life seemed the darkest
and when I could barely find the will to breathe, I have wit-
nessed more love and more selflessness and more beauty than
I ever saw in the world before. I have hope in people, and most
of all, hope in myself.”

Xiu Man Huang

Xiu Man Huang of TaiChung County, Taiwan, often thought of
giving up on life. But she knew she couldn’t leave behind her
family—especially her two children, both with multiple disabili-
ties and severe autism.

Her 22-year-old son lives at
home, requiring Xiu Man’s care. Her
17-year-old daughter studies at
TaiChung Special Education School,
but Xiu Man must accompany her to
and from school because she cannot
go by herself on the bus. “She has
serious emotional problems and
needs long-term medical treatment
in order to alleviate symptoms and
self-inflicted behaviors,” Xiu Man
says. In addition, her husband has a
chronic disease and receives treat-
ment at a long-term care facility,
where Xiu Man often visits. She also has a married older
daughter, who has a busy life and schedule.

Because of her caregiving responsibilities, Xiu Man was
unable to work outside the home and was struggling financial-
ly. To support her family, she learned how to make handi-
crafts—such as handmade soaps, candles in glass jars and
innovative note cards—selling them to organizations. Since she
didn’t have a storefront and was busy caring for her two chil-
dren, she was not successful with sales and business was limited.

Supplementing her income with part-time cleaning jobs, she
had another idea. She decided to try Internet marketing strate-
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gies to sell her products, even though she had never used a
computer in her life.

“I was fortunate to receive the Women’s Opportunity
Awards from SI/Hsin-Chu Hsien and Taiwan Region,” she says,
“and Tien-Lung Technology Internet Company was willing to
assist me in learning Internet set up and marketing so I could
continue making products at home and selling them online at
the same time.”

Xiu Man’s dream, however, includes others beyond her own
family. She wants to mentor other adult autistic children and
create a “work haven” for them. “My own autistic son could not
go out to work. I would like to provide opportunities to let
other kids with similar situations have a place to work and
make a living to improve their family lives,” she says.

After establishing a web-selling platform and successfully
reaching her sales goals, Xiu Man plans to work with the
TaiChung Autism Educational Society to help families with situ-
ations like hers sell their products through her web store.

As the federation-level Women’s Opportunity Award recipi-
ent, Xiu Man can now learn more skills and broaden the scope
of her business capabilities. “This leads the way for more fami-
lies dealing with autism to follow my entrepreneurial model,”
she says.

Ultimately, Xiu Man is grateful to work at home and to be
able to care for her children. And she continues to look for-
ward. “We can not relive our lives, so we all must look to our
future,” she says. “I had the courage to apply for this award
because [ wish for a beautiful future.”

Miki Kitamura

Miki Kitamura was in tears when she visited the student sup-
port office at Shiga University of Medical Science in Shiga,
Japan. That day, she told them that she couldn’t pay for her
second semester studies.

Her father had died in February 2008, leaving her family in
serious debt. Her mother has disabili-
ties and can’t speak well. Her two
younger sisters are physically weak
with emotional problems. Her
younger brother had to quit his uni-
versity studies because the family no
longer had money.

As the oldest, Miki became the
head of the household, working part-
time and struggling to support her
family while going to school. “I was
trying to complete my studies and
support my family, but I could barely
pay my tuition and it was extremely difficult to get through
each day,” says Miki of Otsu City, Shiga, Japan.
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Miki had always dreamed of becoming a doctor. As a child,
she had been hospitalized several times, remembering the hos-
pital as a “scary” place where she received injections and had
to be away from her mother for long periods.

“There were nurses, however, who comforted me all the
time when I cried,” she recalls. “Every time I went to the hospi-
tal, doctors and nurses smiled at me saying, ‘Hope you will get
better soon,” and ‘I am so glad you are getting better.” When |
was sick with a high fever, these kind words were very com-
forting to me.”

Those kindnesses left an indelible mark on Miki, who decid-
ed she wanted to help other people the same way. “I wanted to
feel connected with people,” she says, “and [ wanted to help
other people by making use of my experiences. I decided to
become a medical doctor. I am learning not only medical
knowledge and skills, but also how to understand the needs
and concern of patients.”

Chosen by SI/Otsu and Japan Chuo Region for club and
region-level awards, Miki calls the Women’s Opportunity
Awards an “inspiration and blessing.” She is using her award
to finish medical school, which in Japan is a six-year combined
undergraduate/graduate program. She plans to graduate in
March 2010, and then conduct her clinical training near her
mother’s house, so she can care for her while working as
a resident.

A staff member of the university said: “I believe that our
society needs a medical doctor like Ms. Kitamura who under-
stands the pain of others and the importance of living life with
great determination.”

Miki is grateful for the awards, making it possible to live her
dream of becoming a doctor, supporting her family and giving
back to society. “I feel a deep appreciation to staff of the univer-
sity and Soroptimist members who encouraged me to apply, “
she says. “I will do my best to become a doctor like the ones |
admired when I was a child.”®

By Marielena Zuniga
Staff Writer
Email: marielena@soroptimist.org

By participating in the Soroptimist Women's Opportunity
Awards program, clubs can make a profound difference in the
lives of women like Lisa, Xiu Man and Miki. Without generous
donations from clubs and individuals, it would not be possible
to continue this remarkable program. To make a donation or
download program materials, visit Soroptimist.org.
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tephanie Davis has a website

address that says it all—

Stephcares.com. And believe it.

Stephanie does care. About chil-
dren. About volunteering. About autism.
And she’s been caring about others ever
since she was 6 years old.

Because of her volunteer spirit, SIA’s
Northeastern Region nominated
Stephanie for the Soroptimist Violet
Richardson Award, which recognizes
girls, ages 14 to 17, who work to better
their communities and the world. She
went on to be named the 2009 federation-
level recipient.

As the region award winner, Stephanie
received $1,000 for herself and $1,000 for
the Lighthouse Program. She also
received $250 from the SI/Bridgeport,
Connecticut, club, with an additional $250
going to the Lighthouse Program.
Because Stephanie is the federation
finalist, the Lighthouse Program
received $2,500.

Now a 15-year-old student at
Trumbull High School in Connecticut,
Stephanie started volunteering as a
child, going with her mother to
Operation Hope in Bridgeport—a shelter
for homeless women.

“My experience there made me want
to do more for my neighboring communi-
ty,” she says. “When I was 11, after years
of persistence, I convinced my mother to
help me find my own volunteer job and
she connected me with The Lighthouse
Program in Bridgeport.”

The program is located in 24 elemen-
tary schools in Bridgeport, an urban com-
munity about 10 minutes from suburban
Trumbull, where Stephanie and her family
live. Economic conditions in Bridgeport
are difficult, and many parents must work

long hours to support their families. The
program offers children a safe after-
school environment where they can do
homework and receive tutoring.

“In my years of volunteering there, 1
have worked in two Bridgeport schools,
volunteering every Tuesday for almost
four years,” Stephanie says. “I help stu-
dents with their homework, read them
stories and play a variety of games with
them ... or just spend time with them.”

Stephanie has done much more for the
program, however. Two years ago she
began a winter clothing drive when one
of the students came to her, crying hyster-
ically because she had lost her only winter
hat. Stephanie mailed out flyers to family
and friends and was able to collect winter
clothing, as well as some cash donations.

When an increase in fees forced 1,000
families to drop out of the Lighthouse
program, she began an annual fundrais-
ing campaign—writing letters to business-
es in Bridgeport and telling them about
the program’s need for funding.

“I have continued the fundraiser for
two years and now have 30 companies
that contribute to scholarships for stu-
dents to attend the program,” she says.
“In 2007, my campaign raised $1,900 and
in 2008 it raised $5,495, resulting in schol-
arships for over 60 children for the sum-
mer program run by the Lighthouse.”

In addition to the money Stephanie
raised, monies from the Violet Richardson
Award helped send 173 kids to the
summer program on scholarship, she
says, enabling her to exceed her fundrais-
ing goals.

Through her association with clubs in
her high school, Stephanie also raises
awareness about the program to recruit
more volunteers. “My goal is to have

enough new volunteers to fill a small
school bus that will run from the high
school to Bridgeport once a week,”
she says.

If all that weren’t enough, Stephanie
also serves as president for the STAND
(Students Taking Action Now in Darfur)
club at her high school, and volunteers to
raise awareness about autism, citing her
two older cousins with autism as her
inspiration and motivation.

Despite all her volunteering, she finds
time to do “ordinary teen things,” she
says. She loves art and expressing herself
creatively, but admits that ultimately, her
heart is in community service.

“I love being involved and supporting
causes | dedicate myself to,” she says.
“Although it’s hard, I always try to get my
friends involved in helping and spreading
awareness of causes. It also feels so
good to get younger children involved
and inspired to take their time to do serv-
ice work.”

Admitting genuine surprise at receiv-
ing the award, she says, “I know there are
so many people doing amazing things and
there is so much more I can do for the
causes I support. I often feel that I'm not
doing enough. I was mostly so excited
[winning the Violet Richardson Award] to
know that I could send more children on
scholarship to the Lighthouse Program.”

Stephanie hasn’t decided which college
to attend yet, but she says that no matter
where the future takes her, she plans on
volunteering for the rest of her life. States
Stephanie: “There is nothing like the feel-
ing I get from helping others.”®

By Marielena Zuniga
Staff Writer
Email: marielena@soroptimist.org



“My life was transformed when |
discovered that helping as a volunteer

brought immeasurable satisfaction.”

Soroptimist Ruby Award: For Women Helping Women
2009 Federation Recipient: Edelvira Goes Ramos

hen Edelvira Goes Ramos first moved to a slum

area of the Curitiba municipal district, Parana,

Brazil, she called herself a simple “carrinheira.”

That is a person who walks the streets with a little
wheelbarrow collecting recycled garbage to sell. Her intent? To
support her community and the women of the area in any way
she could.

Since 1985, Edelvira has been doing just that. Not only did she
found a daycare center whose mission is to give community
mothers a safe place to leave their children when they go to
work, she continues to help women find jobs, and to discover
their self-esteem and dignity.

For these reasons and more, Edelvira, 52, has been named the
recipient of Soroptimist’s 2009 Ruby Award: For Women Helping
Women (formerly called the Making a Difference Award), nomi-
nated by SI/Curitiba-Batel, Brazil. The award honors women
who, through personal or professional activities, work to improve
the lives of other women and girls. As the federation finalist,
Edelvira received $5,000 from Soroptimist, which she is using to
fund her charitable work.

“It’s impossible for me to express how happy [ am with this
award,” Edelvira said. “Tears are falling from my face and I can’t
find the appropriate words. The award came at the exact moment
when our community needs a lot of help.”

When Edelvira and her family first moved to the impoverished
area, they had no financial help from their town hall or govern-
ment. With her assistance, however, the community residents
began to petition public agencies to improve basic living condi-
tions—paved roads, streetlights, water and electricity. Today, the
district is known as Uberaba de Cima and has about 32,000
residents and four associations. Edelvira is president of one of
the associations.

At first, she helped the district women by watching their chil-
dren while they went to work. When the number of children
grew, she began to use her own home, keeping only one room
for her own family’s use. Eventually founding her daycare center,
Edelvira began to see other needs and responded.

She worked with women who stayed at home, teaching them
to groom themselves, to read and write, to sew, and to make arts
and crafts. “I wanted the women to regain self-esteem and create
jobs and income for them,” she says.

Maria Aparecida Candido, 58, is one of those women. “She
has a very sick husband and now she transforms donated fabric
scraps into beautiful bedspreads,” Edelvira says.

Edelvira also helps Benilda Ramos, 56, to sell her arts and
crafts. Today, both Maria and Benilda are supported financially
through this work, and dream of a cooperative where they can
manufacture, store and sell their products. “I have been trying to
get a space for many women to sell their products,” Edelvira says.

“Our volunteers feel happy and satisfied with their activities,”
states Edelvira. “These volunteers understand they are taking
children out of the streets, giving them love, and passing
on values.”

With early pregnancy common in the community, Edelvira, as
an association president, also helps many pregnant, homeless
girls living on the streets. “They suffer pains, sickness and
hunger,” she says. “I make sure the girls receive pre-natal care at
the community health center. I also try to guide the girls about
early pregnancy and how to avoid or face this situation.”

Each day, she continues to transform the lives of women in
her community, helping them with self-esteem issues, and sup-
porting domestic violence victims. She also instructs women
about their citizenship rights, finds them jobs, and helps them
with needed work documentation and bus passes. Edelvira even
supplies clothing and hairdressers so the women look profession-
al for their job interviews.

Today, Edelvira continues to dedicate herself to her volunteer
work, maintaining the daycare center with donations, presiding
over the community association by having all families registered,
and taking care of the community women.

“My life was transformed when I discovered that helping as a
volunteer brought immeasurable satisfaction,” she says. “My
greatest dream is to have a larger place to do my work, and also
to set up a sewing cooperative and trade courses dedicated to
women. The purpose of my volunteer work is to recover women’s
self-esteem and their rights. I thank God and Soroptimist for this
award, which will allow our work to continue growing—helping
women and girls to achieve their best.”

By Marielena Zuniga
Staff Writer
Email: marielena@soroptimist.org
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Endangered MDGs
he global financial crisis is imperil-
ing attainment of the 2015
Millennium Development Goals
(MDGs) and creating an emer-
gency for development, according to a
joint International Monetary Fund World
Bank Report released earlier this year.
“The Global Monitoring Report 2009: A
Development Emergency” warns that
although the first goal of halving extreme
poverty by 2015 from its 1990 level is still
reachable based on current projections,
risks abound. Most of the eight globally
agreed-upon goals are unlikely to be
met, according to the report, including
MDG 3: promoting gender equality and
empowering women.

Bolivia Upholds Women’s Rights
arlier this year, a referendum of
Bolivians approved a new
Constitution, which for the first
time dedicates a chapter to

women’s rights. The Constitution con-

tains several clauses that uphold the
health and rights of women, including:

e the right to physical, psychological and

sexual integrity;

¢ the right of women to live free from

discrimination, violence, sexual coer-
cion and emotional abuse;

e a provision that guarantees pay equali-

ty for women;

¢ and the right of women, married or

unmarried, to land ownership.

Women’s groups were instrumental in
helping frame the new Constitution, by
identifying the most controversial topics
and developing a strategy for placing
them in the public debate.

Women Fiscally Responsible
recent global Reuters Synovate
survey found that women are less
likely to get into debt and strive
harder to become financially inde-
pendent. Conducted in Australia, Brazil,

Bulgaria, Canada, France, Indonesia,
Malaysia, Mexico, the Netherlands,
South Africa, Britain and the United
States, the poll showed that more than
half the respondents of both genders
said women are more responsible with
money than men. The highest level of
agreement was found in Mexico, where
72 percent of people believed women
were better at handling finances.

More women believed in their financial
ability than did men, with 61 percent of
women saying they were more responsi-
ble, while only 40 percent of men agreed.
But nearly half the women surveyed also
conceded they were bigger spenders
than their male counterparts, with nearly
60 percent of men agreeing.

The survey’s findings could help
financial companies understand women’s
needs, according to survey experts, as
they tend to live longer than men and
typically have less money upon retiring.

Ending Violence Against Women
en and boys must play their
part in ending worldwide vio-
lence against women and girls,
said United Nations Secretary-

General Ban Ki-moon at the Global

Symposium on Engaging Men and Boys

in Gender Equality held in Rio de

Janeiro, Brazil, earlier this year.

“In too many countries, women are
still not seen as equals in the eye of the
law or the minds of men and boys,” he
told participants. “Men must teach each
other that real men do not violate or
oppress women—and that a woman’s
place is not just in the home or field, but
in schools and offices and boardrooms.”

The symposium mobilized men to take
an active stand for gender equality and
health, and developed the Rio Call to

Action to promote men’s involvement in

realizing gender equality worldwide. For

more information and to read the call, go
to <www.engagingmen2009.org>.

Midwife Shortage
he number of midwives worldwide
would have to more than double to
meet Millennium Development
Goals (MDGs) of reducing mater-
nal and infant deaths by 2015, according
to the International Confederation of
Midwives (ICM) and the World Health
Organization (WHO).

Maternal mortality is the “highest
health inequity in the world with more
than 99 percent of deaths [in pregnancy
and childbirth] occurring in the develop-
ing world,” according to a statement by
WHO, the World Bank, United Nations
Children’s Fund and the United Nations
Population Fund. In 2008, the agencies
pledged to work with governments to fill
the “urgent need for skilled health work-
ers, particularly midwives.” Read the
June/July/August 2008 Best for Women
feature article, “Is There a Doctor in the
House?” online at <Soroptimist.org/
articles/article_obstetricians.html>.

Preventing Child Marriage
he U.S. House and Senate are con-
sidering the International
Protecting Girls by Preventing
Child Marriage Act of 2009, spon-
sored by Representative Betty
McCollum, and Senators Dick Durbin
and Olympia Snowe. The legislation
would authorize U.S. foreign assistance
funding over four years to prevent child
marriage, and provide educational and
economic opportunities to girls in the
developing world.

The House of Representatives recent-
ly passed the Foreign Relations
Authorization Act, which included provi-
sions for the child marriage bill (HR
2103). As of publication time, the bill had
been received in the Senate, read twice
and referred to the Committee on
Foreign Relations. “It is deeply troubling
that little girls, only 9 or 10 years old, are
being given as child brides to men some-
times decades older, putting these girls



at risk for contracting HIV, dying in childbirth, delivering underweight babies or
living in extreme poverty,” said McCollum. Read the December/January/Feburary
2010 issue of Best for Women magazine, which will feature an article about
child brides.

Women in Peru Murdered
eru’s Ministry for Women and Social Development announced earlier this
year that 19 women are killed every month by their spouses. Minister
Carmen Vildoso announced that female homicides in Peru were increas-
ing. At the beginning of 2009, nine women were murdered every month
by their spouse or former mate, Vildoso said. That figure has now doubled. “That
is tragic,” she added. “We have to improve the service provided by police stations
and the Judicial Power.” Even though no official reason for the sudden increase
was stated by the Peruvian Ministry for Women, some NGOs and women's
organizations attribute the high numbers of murders to a lack of government
funds dedicated to prevention and protection, and a weak justice system that per-
petrates impunity.

Gender Addressed at Climate Talks
rom June 1-12, the parties to the United Nations Framework Convention on
Climate Change met in Bonn, Germany, to negotiate a post-2012 frame-
work. References to the human dimension of climate change—including
gender—are increasingly common in the negotiations. The Icelandic dele-
gation has taken the lead at submitting gender issues for consideration but
has been supported by other delegations throughout the world. Non-govern-
mental organizations such as UNIFEM, Women’s Environment and
Development Organization and Energia are working to keep the gender dimen-
sions of climate change at the forefront of the negotiated text. To learn more, visit
<wedo.org/category/learn/campaigns/climatechange>.

2009 December 10th Appeal

SI President Hanne Jensbo has announced the 2009 December 10th Appeal, also
known as the President’s Appeal. This year it will be Hopes and Dreams for
Everyone. The goal of this project is to prevent human trafficking in Moldova by
providing life-skill education and sustainable living conditions for vulnerable chil-
dren. Project partners include the International Organization for Migration,
Geneva and the Child Rights Information Center, Moldova. Donations, ear-
marked for the appeal, can be sent to SIA headquarters. For more information,
please visit the SI website at <soroptimistinternational.org>. ®

By Lori Blair
Senior Director of Program Services
Email: lori@soroptimist.org

PROJECTS

Soroptimist International of the Americas
projects:

e Soroptimist Women’s Opportunity Awards

e Soroptimist Club Grants for Women
and Girls

e Soroptimist Workplace Campaign to End
Domestic Violence

e Soroptimist Violet Richardson Award

e Soroptimist Ruby Award: For Women
Helping Women

e Soroptimists STOP Trafficking

e Soroptimist Disaster Recovery Fund for
Women and Girls

For information about these projects, model
program kits, and other resources and mate-
rials, visit <Soroptimist.org>.

Soroptimist International projects:
e SI Quadrennial Project: Project Slerra

e December 10th SI President’s Appeal:
Hopes and Dreams for Everyone

For more information about these projects
visit <SoroptimistInternational.org>.
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New Member Orientations that Work

f you get new members involved and experiencing value

within 60 days of joining your club, you dramatically

increase the odds of them renewing at the end of their first

year of membership. An effective new member orientation
helps speed this process. The bottom line goal of an orientation
event is to inspire new members to become active, long-term
members. Additional goals include:

e Giving new members a better picture of your club and how
they can fit in—and find value.

e Meeting key players in your club.
e Meeting other new members.
e Making them aware of opportunities for their involvement.

e And, reselling them on what a great idea it was to join
your club!

Five tips for a dynamite orientation:

1. Keep the "official talk" short and to the point.

Too often club orientations are boring and long-winded. You
need to leave time for new members to meet others. In a one-
hour orientation, presentations should be kept to 20 minutes or
less. Give specific time limits to anyone who is going to talk. You
want new members to be excited about joining your group—not
dreading the next boring meeting.

2. Have key members such as your board, officers, and committee chairs
attend and mingle with the new members.

New members are very excited to get a moment of an officer's
time. This short interaction helps them feel like they are an
important addition to your club. It's also a great time for one-
on-one recruiting for committee work. This personal interaction
is a powerful way to get new members involved.

3. Help new members meet others at your orientations.

You can use "ice breaker" activities to get the conversation flow-
ing. Another idea is to have an older member host and intro-
duce each new member around. It's also a great time for a

short, interactive program on how to build their network in
your club. Remember your goal is to help new members to
find buddies in your group—it makes it easier for them to
get involved.

4. Provide new members with a sign-up sheet for committee and special
project work.

As your new members meet different chairs and hear about var-
ious projects, they'll get a feel for what's a good fit for them.
Some may hand in their sheet that night. Most new members
will be overwhelmed and need to turn it in later.

5. Have someone follow up with new members within two weeks of
attending your orientation.

Check to see if they have any more questions. If they have not
filled in the committee work sheets, the follow-up person can do
it over the phone. Follow-up callers should encourage new
members to attend the next event and share any details that will
make the new member feel more confident—like they are "in
the know."

A well-planned orientation helps your new members confi-
dently take their first steps in building a long-term relationship
with your club.

By Cynthia D’Amour, MBA
www.chapterleadersplayground.org

Cynthia D’Amour, MBA, founder of
the Chapter Leaders Playground, is the
author of several books including “How
to Turn Generation Me into Active
Members of Your Association” and is a
frequent speaker at leadership events.
Cynthia has been a presenter at several
SIA events and will be a keynote speaker
at the 41st Biennial Convention in San
Francisco this July. ®
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The Program Year Ahead

ach new club year signals new
developments in the program
department. Building on success
and research from the previous
year, resources and information are pro-
vided to clubs to assist in their work of
improving the lives of women and girls—
in local communities and throughout the
world. The goals of the program depart-
ment are to make it easier for clubs to
conduct mission-focused projects, and to
keep members informed of major issues
facing women and girls worldwide.

Last year, SIA focused on increasing
participation in the Soroptimist Women'’s
Opportunity Awards with a special incen-
tive for regions that reached 100 percent.
SIA had great results, with a 12 percent
increase in participation. In 2008-2009,
1,047 clubs honored 1,173 women with
Women’s Opportunity Awards, bringing
the total participation to 74 percent.
Altogether, Soroptimist gave $1.45 mil-
lion to these women to help them live
their dreams.

This year, the program department will
be rejuvenating existing resources and
encouraging their use—specifically white
papers and model program Kits.
Soroptimist currently offers 13 white
papers on issues including disaster relief,
poverty, the pay gap and education. Each
white paper provides a summary of the lit-
erature while raising awareness about its
importance, and pointing to solutions at
the international, national and local levels.
Each paper highlights work done by
Soroptimist to address the issue as well.
New topics for this year include child and
mail-order brides, prostitution and the
demand side of trafficking.

How can clubs use these white papers?
White papers can spur club interest in a
new area. They can serve as the backbone

of a program meeting to educate club
members on an important issue.
Thousands of people are reading the
Soroptimist white papers each year. Are
you? Look for additional topics through-
out the year.

Soroptimist currently offers seven
model program Kkits on topics including
domestic violence, teen dating violence,
mentoring for girls, breast cancer, heart
disease and sex trafficking. Model pro-
gram Kkits provide clubs with all the infor-
mation needed to undertake a local-level
project. Ideas for the model program Kkits
come from successful local Soroptimist
club projects. All model program Kkits
include background information about the
topic, steps for conducting a community
assessment, and a variety of programs
from which clubs can choose. Several of
the kits are scheduled for an update this
year, and a new one is in the works on
holding a girls” conference. Also look for
a Soroptimist Snapshot Survey asking for
opinions about model program Kkits.

But that’s not all. SIA will also update
the information on the Soroptimists STOP

This year, make the distribution and
collection of applications for federation
projects easier by using the writeable
applications for the Soroptimist
Women’s Opportunity and Violet
Richardson award programs. Clubs can
distribute and receive completed
applications by email. Then clubs can
easily forward the applications to
judges and to the district or region
chair. (When forwarding applications
for district or region judging, don’t
forget to include the writeable club
transmittal.) The emailable applica-
tions and instructions for using them
are in the program section of the mem-
ber’s area at Soroptimist.org.

Soroptimist
Renaissance?Cam

Trafficking website. Many people search-
ing for information about “human traffick-
ing” on the internet arrive at the
Soroptimist website, making it important
to engage these visitors. To do this, SIA is
currently considering featuring local
Soroptimists STOP trafficking projects
more prominently and providing a special
action activity for site visitors to take
part in.

It is shaping up to be another busy year
in the program department. The Program
Council will offer its invaluable help and
expertise throughout the year. But remem-
ber, Program Council members can be just
as helpful to you! Clubs can find their
region Program Council member’s name
and contact information in the leadership
directory in the member’s area at
<Soroptimist.org>.

The staff in the program department—
Lori, Dawn and Julia—are available to
help with questions big and small. Please
do not hesitate to contact them at
<siahgq@soroptimist.org>. @&

By Lori Blair
Senior Director of Program Services
Email: lori@soroptimist.org
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Profile on Public Awareness

his club year, various methods will be used to increase
awareness of Soroptimist and its mission to improve
the lives of women and girls. Check out these
exciting initiatives:

Second Annual Live Your Dream Art Contest

The first Live Your Dream art contest, which received more than
4,350 entries from children around the world, was a huge suc-
cess. This year’s contest will ask children to draw a present-day
woman who inspires them. The public will be able to vote online
and winners will be announced on March 8, International
Women’s Day.

Social Media
Last issue’s public awareness article shared the benefits of taking
part in the social media revolution. Over the past few months,
Soroptimist has created a presence on various social networking
sites, including LinkedIn, Twitter, Facebook, BlogTalkRadio,
YouTube and Flickr. Using social media is a great way for
Soroptimist to speak directly to members, affiliates, friends and
donors. SIA’s social networking sites draw more followers every
day. Soroptimist will continue to leverage these opportunities.

To get in the network, click on the social networking buttons

on the Soroptimist homepage at
<Soroptimist.org>.

Renaissance?Cam
paign

align the Live Your Dream idea with Soroptimist. The merger of
these two sites will shore up both brands.

New Webisode Series

The new Live Your Dream section will also feature the latest
webisode series about past Women’s Opportunity Awards recipi-
ent Tyra Wright-Johnson, who shares various aspects of her life,
including the abusive relationship she experienced with an ex-
boyfriend; her struggle to make ends meet when she lost her
job; her journey to finish school; and her desire to help other
women by becoming a Soroptimist. Stay tuned for the debut of
the new series.

New Promotional Tools

Soroptimist will provide new promotional ads in all languages
that can be used to raise awareness about Soroptimist. Clubs can
use these marketing tools in various ways, such as distributing
them at women’s conferences and recruiting events, and putting
them in media Kits.

“Women of Soroptimist” Book

Headquarters is in the beginning stages of creating a keepsake
book highlighting some of the inspirational stories of Soroptimist
award recipients. More to follow.

Soroptimist will engage the
public with social media by hold-
ing some fun contests this year.
Look for an upcoming Flickr con-
test asking people to post pictures
of themselves pledging to help
women live their dreams, and a
YouTube contest asking people to
submit short videos of themselves
living their dreams.

Soroptimist Website
Soroptimist.org is doing well and
continues to receive nearly 30,000
visits each month, but it needs
some refreshing, such as an
updated homepage, a new links
section and more.

In addition, the Live Your
Dream Campaign will have a new
home on the Soroptimist website.
Now is the time to more closely

The Soroptimist Ruby Award: For
Women Helping Women

The Soroptimist Making a Difference for Women
Award has a new name—the Soroptimist Ruby
Award: For Women Helping Women. The new
name recognizes and honors the first federation
president, Ruby Lee Minar. Rlso, a ruby is a deep
red gemstone associated with wisdom, impor-
tance, vitality, strength, vivacity, power and love:
all words embodying the strong and compassion-
ate women who receive this award. Beyond the
new name, the award remains the same. It con-
tinues to recognize women who work to improve
the lives of women and girls through their profes-
sional or volunteer work.

During this transition phase, when referencing
the new award, it is fine to say “formerly the
Soroptimist Making a Difference for Women
Award.” New publicity materials for clubs to pro-
mote the Soroptimist Ruby Award are available in
the program section of Soroptimist.org.

Spanish and Portuguese Videos
Headquarters worked with clubs from
Brazil, América del Sur and
Mexico/Centroamerica regions to
obtain video footage of club projects. A
new organizational video has been pro-
duced in Spanish and Portuguese that
will enable clubs in Latin America to
spread awareness about Soroptimist
and the mission.

Clubs are urged to participate in and
use these tools and initiatives to help
increase awareness of Soroptimist’s
mission to improve the lives of women
and girls, in local communities and
throughout the world. &

By Kamali Brooks
Public?Relations Manager
Email: kamali@soroptimist.org



Investing in Women and Girls

ecent headlines reflect a height-

ened awareness of the importance

of investing in women and girls.

The Clinton Global Initiative
focused its September 2009 meeting on
investing in women and girls to narrow the
gender gap. Philanthropists Peter &
Jennifer Buffet’'s NoVo Foundation seeks to
empower women and girls as primary
agents of change. And numerous other
funding organizations are recognizing that
when women are educated and healthy all
of society benefits.

Since 1921, Soroptimists have worked to
be change agents for women through proj-
ects and programs that increase economic
empowerment; advance gender equity; and
promote health, safety and wellbeing. For
generations, the work of Soroptimists has
made an impact on countless women in
every country of the federation. Today,
many women who benefited from local
and federation Soroptimist programs in
the past are now successful and helping
new generations of women. And some
have returned the favor by becoming
a Soroptimist.

Your investment is evidenced by the
time and financial assistance you give to
Soroptimist programs. Over time, we have
made important progress. But our work is
not done. Time and money is necessary to
continue our work for the rights and
opportunities women deserve.

e The Soroptimist Women'’s Opportunity
Awards, our cornerstone program, is of
vital importance—helping women who are
the primary source of financial support for
their families by providing them with
resources to improve their education, skills
and employment opportunities. Thanks to
this program, many women today are liv-
ing their dreams, and moving out of pover-
ty and abusive situations into jobs and
brighter futures for themselves and their
families. The federation invests $377,000 in
direct awards annually as part of SIA’s
major program.

e Soroptimist Club Grants for women and
girls help clubs with projects that generate
measurable results in their communities by
addressing specific local needs. Last year,
97 worthy grant applications were submit-
ted totaling $674,000. The federation was
able to invest $175,000 in 37 Soroptimist
club projects that impacted almost 12,000
women. Grants ranging from $1,000 to
$10,000 were given to projects such as
increasing awareness of sex trafficking;
providing support and education for moth-
ers; supporting services for domestic vio-
lence and rape victims; and supplying free
or low-cost health services.

e Creating awareness and sustainable
social change are integral parts of
Soroptimists STOP Trafficking, the
Soroptimist Workplace Campaign to End
Domestic Violence and other mission-
focused programs that help transform sys-

tems and attitudes. Soroptimist invests staff

time and dollars to develop products and
services to help clubs take action on
these issues.

Contributions from
you—our members
and clubs—along
with those from
friends who support
our mission, are
critical to the success
of these programs
and initiatives.
Soroptimist programs
require more than
$1.5 million each year.
Another way
to ensure that these
programs will contin-
ue creating positive
social change is to
arrange for a future
gift to Soroptimist.
Without any outlay of
cash right now, you
can make a bequest,
arrange for a charita-

better world.

Soroptimist
Renaissance?Cam

e,

ble gift annuity or trust, provide a gift of
retirement assets, or name Soroptimist as
beneficiary of an insurance policy. Through
these future gifts you can ensure that
Soroptimist programs remain strong
and viable.

Please visit <planyourlegacy.
soroptimist.org> for more information
about planned gifts and how you can invest
in the future of women. To learn more
about Soroptimist’s programs and how
your contributions sustain the Soroptimist
mission, review the annual report and
the program impact report found at
<Soroptimist.org>.

Remember, supporting women is a
high-yield investment. Our collective
investment has the strength to empower
thousands of women and girls, and provide
“assets” that will surely only grow in value.

By Nancy Montvydas
Senior Director of Development
Email: nancym@soroptimist.org

Donor Spotlight on Carene Davis-Stitt
“I want to be able to say that I did everything
I could so that all women and girls have the
rights and opportunities they deserve to have.”
This belief epitomizes Carene Davis-Stitt, who
is committed to the Soroptimist mission in
many ways. Carene, of Eugene, Oregon, USA,
gives her time, talents and money to
Soroptimist because she believes so strongly in
what SIA does to improve the lives of women and girls. In addi-
tion to being a member of SI/Eugene and Northwestern Region
governor, Carene is also editor of “The International
Soroptimist.” By her own admission, Carene is not a wealthy
member. Yet, she has managed to reach the Envoy level of the
Laurel Society, continues to support Soroptimist programs on a
monthly basis, and is a member of the Laurel Legacy.

Carene’s hope is that by helping women and girls gain greater
self-esteem and new opportunities, they will go after their
dreams and build stronger families, communities and a

She is doing what she can now, and ensuring that the work of
Soroptimist will continue for generations to come. Thank you,
Carene, for your dedication to Soroptimist!

N
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For a complete list of sales items, pricing, and shipping information, or to
make a purchase online using a credit card, visit tne Soroptimist Store
located in the the members area of <Soroptimist.org>. If assistance is
needed logging in, please contact <siahq@soroptimist.org> or call
215-893-9000.

SALES
ITEMS

NEW! SOROPTIMIST TEEN DATING
BOOKMARK #501

This 2”7 x 77 glossy bookmark promotes
healthy dating relationships among
teenagers. One side includes a checklist of
warning signs that a dating partner may be
abusive, while the other side lists teens' dat-
ing rights and qualities of healthy relation-

ships. $6/pack of 50

NEW! “S” LOGO FLASH DRIVE #452
Store your important electronic files on this
handy 1GB flashdrive. White with blue
detail and the “S” logo, this USB device
connects easily to your computer. Folds
conveniently into a small oval shape and
includes a black carrying strap. $15

NEW!?MEDIUM GOLD “S” PIN #188

5 4
Gold pin features “S” logo with rhine- e e
stone border. Makes a great gift! Also N
available in silver (#189) $15 g_‘ ¥+

NEW! SOROPTIMIST NOTE CARDS #316
Send a note in Soroptimist style! These
cards are great for a quick handwritten
note, and the folded format is perfect for
more formal correspondence as well. Cards
measure 4.5” x 6” and come with white
envelopes. $10/pack of 10 cards and
envelopes

ORDERIFORM Detach and mail with remittance to: Form may be photocopied
Sales Department, Soroptimist International of the Americas, 1709 Spruce Street, Phila., PA 19103-6103

Item Item No. Quantity Unit Price Total
NEW! Teen Dating Bookmark 501 $6/pack of 50

NEW! “S” Logo Flash Drive 452 $15

NEW! Gold “S” Pin 188 $15

NEW! Silver “S” Pin 189 $15

NEW! Notecards 316 $10

[ ] Check or Money Order enclosed Srger—totat

[J Mastercard [] Visa [J Amex 10% Shipping and Handling

M\Minimum $5 00)

Account Number

Expiration Date, Security Code Total

LI L LT LTI 11 | | 7% Sales Tax pa residents oni

Name

Club Name Club Number

Address (no post office boxes)

City State Country Zip or Postal Code

Daytime Phone Number (in case there is a question)

Signature (required on credit card orders)

CORNER

COMMUNICATIONS

Magazine Matters: All magazine-
related information, including edi-
torial guidelines and submission
deadlines, is available on SIA’s
website. Mailing address
changes should be sent to
<siahg@soroptimist.org>.
Magazine submissions and letters
to the editor should be sent to
Editor Jessica Levinson at Best
forW omen, 1709 Spruce Street,
Philadelphia, PA 19103-6103 or
<jessica@soroptimist.org>.

Subscribe to Best for Women: A sub-
scription to the magazine is avail-
able for $11 a year (U.S. and
Canada; $15 all other countries).
Translated excerpts of the maga-
zine—in Spanish, Portuguese,
Korean and Taiwanese—are also
available on SIA’s website. For
more information, or to subscribe,
go to: <Soroptimist.org>.

What’s new in the members area of

Soroptimist.org:

e Soroptimist Ruby Award materials—
Club instructions, club transmittal,
sample nomination letter, nomina-
tion form, judging sheet (in all
languages), updated publicity
materials

¢ Violet Richardson Award online
application in English

e 2009 December 10th Appeal
information
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Soroptimist Headquarters and Editorial Offices:

1709 Spruce Street
Philadelphia, PA 19103-6103
Telephone: (215) 893-9000
Fax: (215) 893-5200

Email: siahg@soroptimist.org
Website: Soroptimist.org

SUBSCRIPTIONS - All subscription orders for magazines, corre-
spondence concerning subscriptions, changes of address and
postmaster notices of undeliverable copies should be mailed to
Soroptimist International of the Americas, Inc.

POSTMASTER - Send address changes to: BestforW om en, 1709
Spruce Street, Philadelphia, PA 19103-6103. BestforW om en
(ISSN 1553-5703) is published four times annually:
September/October/ November; June/July/August;
June/July/August; and June/July/August, by Soroptimist
International of the Americas, Inc., a 501(c)(3) international vol-
unteer organization for business and professional women who
work to improve the lives of women and girls. Periodicals
postage paid at Philadelphia, PA, and additional mailing offices.

Subscription rates: $11.00 a year in the U.S. and Canada; $15.00
a year for all others. Note: A yearly subscription to Best for
Women is included in payment of annual membership dues.

Official publication of Soroptimist International of

the Americas, Inc. Copyright 2009, Soroptimist International of
the Americas, Inc. Printed by The Lane Press, South Burlington,
VT 05403.

All materials submitted to BestforW om en become the proper-
ty of Soroptimist International of the Americas, Inc. The opin-
ions expressed in the magazine do not necessarily represent
those of Soroptimist International of the Americas.

All stock photos are copyright PhotoDisc, Inc. unless otherwise
noted.

The Soroptimist name and logo are registered
trademarks with the United States Patent and Trademark
Office.

Winner of the Association for Women in Communications’ Clarion
Award, the Apex Awards of Excellence, the Arnold’s Admirables
Citation, the ASAE Gold Circle Awards, The Communicator
Award of Excellence and The Croly Award.

Soroptimist thanks its official sponsors:

m Adrienne
Horen

Serving Investors Since 1832

Vice President/Investments

Soroptimist International of the

Americas is a recipient of the

PANO Pennsylvania Association of
Nonprofit Organizations’
(PANO)?Seal of Excellence in
oot recognition of exemplary man-

agement and accountability
within the nonprofit sector.
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L Colleen Sword has a lot on her plate.

= . This single moh\has five special e
-4 kids afld is working toward a Eoll

| degree. And now she is one step closer
to living her dream.
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Visit Soroptimist.org to read Colleen’s inspirational story and learn how
you can get involved with an organization devoted to helping women
like Colleen transform their lives.

Follow us o f
Facebook
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