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What is the Live Your Dream campaign?

The new Live Your Dream campaign is a public awareness and fundraising campaign that clubs can implement locally to raise your profile as well as funds for local women and girl-focused projects. Live Your Dream consists of a beautifully designed pin mounted on a matching card with information about the campaign, the state of the world’s women and SIA’s mission to improve the lives of women and girls in local communities and throughout the world. The pin and card were designed compliments of SIA’s long-time designer, Linda Joy Goldner. The campaign, which launched March 8, 2006 (International Women’s Day and Women’s History Month in the U.S.), will raise awareness of SIA’s mission while encouraging women from all walks of life to follow their dreams. The mission and goals of the Live Your Dream campaign are captured on its official website, located at <www.liveyourdreamcampaign.org>.

Why did SIA develop the Live Your Dream campaign?

SIA’s leaders and members are very eager for the organization to improve its public profile—both at the community level and throughout the world. Before the creation of this campaign, SIA lacked a singular public awareness activity that would brand us as an organization that improves the lives of women and girls. The SIA Board of Directors approved the campaign as a fun, easy and inexpensive way for clubs to create awareness for themselves and the organization as a whole. Live Your Dream is in the tradition of other successful public awareness campaigns including the Lance Armstrong Foundation’s Live Strong campaign, the American Heart Association’s Red Dress campaign and the pink ribbon campaign to end breast cancer. 

Why is the campaign called Live Your Dream?

For many years, the idea of women achieving their dreams, particularly through the Women’s Opportunity Awards program, has been a part of the Soroptimist lexicon. Since 1998, the tagline for the Women’s Opportunity Awards program has been: Reclaiming the Dream. The idea of people reaching their dreams is a particularly powerful one. It was determined that Live Your Dream would be an inspirational name for this campaign: attractive to Soroptimists, recipients of the pin, recipients of Soroptimist service, potential members, the media, and the public at large. In addition, it compliments the theme already associated with the Women’s Opportunity Awards program. 

Why a pin, rather than a rubber wristband?

Market research has indicated that the trend of organizations to use rubber wristbands as a public awareness and fundraising tool is winding down: too many organizations using too many different colors to symbolize too many different things. Pins are timeless and will never go out of style. It should be noted, however, that when people receive a pin, they are not getting a piece of fine jewelry. Essentially they are making a donation in support of Soroptimist’s mission and projects. The pin is simply a token gift in recognition of this donation. 

How much do the pins cost and how can we order them?

Headquarters has kept the price of the pins as low as possible to encourage use by clubs and to maximize your potential to raise funds for your projects. Pins may be purchased in lots of 50 for $100 or 10 for $25 from the campaign website, located at http://www.liveyourdreamcampaign.org. Pins, which will be available at the end of December, may also be ordered individually for $3 each. 

Do we have to send the money we raise back to headquarters?

No! You are free to keep all the money you raise from the Live Your Dream campaign to fund local projects. The funds should be used for projects that specifically benefit women and girls. Remember, though, that club participation in federation projects (Women’s Opportunity, Violet Richardson, Making a Difference for Women awards; Workplace Campaign; Club Grants for Women and Girls) is made possible through donations. You are encouraged to send some of the funds realized from the Live Your Dream campaign to SIA through the Annual Club Campaign.  

How does the campaign accomplish its goals?

Distributing the pins elevates awareness because each person who receives one gets to learn about SIA and its mission. Celebrating this campaign on March 8, International Women’s day (or during Women’s History Month in the U.S) attracts media who seek stories on these occasions. The Live Your Dream campaign also showcases the challenges women and girls continue to face and the ways in which SIA is working to improve social and economic conditions for women and girls throughout the world. In addition, when people wear their pins, it is likely to spark conversation (“That’s a nice pin. Where did you get it?” etc.) If all clubs participate in this project at the same time, it would make a very strong statement, as well as help cement SIA’s brand as an organization that fulfills a unique and important mission. The campaign is very low-risk and inexpensive. It has limitless potential for SIA’s public awareness goals. Each Live Your Dream order shipped from headquarters includes a marketing plan and sample publicity materials to help with efforts to publicize your participation in this exciting new campaign. 

Where and how should pins be distributed?

There are many ideas for distributing the Live Your Dream pins. Members are encouraged to make a donation and wear a pin themselves—and to purchase them for special women in their lives in honor of International Women’s Day (moms, aunts, teachers, sisters, etc.). When you give someone the pin, you should ask for a donation to support your local Women’s Opportunity Award or other women/girl-focused projects. A minimum donation of $5 is suggested, although you shouldn’t be surprised if you receive more. Places and situations at which to distribute the pins include: 

· The workplace

· Places of worship

· Community fairs and other events

· Through local businesses, especially those catering to women (hair salons, clothing boutiques, etc.)

· Club fundraisers
Because the pins are so low cost, clubs will also want to consider giving them away as gifts:

· Women’s Opportunity, Violet Richardson and Making a Difference for Women recipients 

· Distribute pins at the local women’s shelter, or stuff them in personal hygiene bags

· Send pins to members of the media, with a news release announcing the campaign

· Membership recruiting events. 

Ideas for getting the pins into general distribution are endless. Start a Live Your Dream craze! 
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